Marketing Services Advertising Case Study - #25

Sttuation/Opportunity

Ashland Distribution, a leading distributor of
chemicals, plastics, composite materials and
environmental services in North America, and
thermoplastics in Europe was perceived as out
of touch with their customers needs. Looking
to re-connect with their global customer base,
they wanted to develop an ad campaign that
conveyed the overarching message that, through
their products and services, they could still help
their customers grow their business and be more
competitive than anyone else in the market.

Our Solution

What good is on-time delivery,

if you don’t get what you asked for?
- . i

Sitting down with Ashland’s product and service
managers, we began the engagement process
by conducting a thorough review and evaluation
of each business and its customer base in an
effort to determine Ashland’'s unique selling
proposition and its customer’s hot buttons. In
the end, we got back to the basics. Ashland
needed to communicate its dedication to product
availability, on time delivery, order accuracy,
technical support/expertise and customer
service/support. In short, the message was
Ashland can help its customers grow their
business and be more competitive.

Results

What you say is what you get. On time and accurate.

As a leading distrbutor of chemicals, plestics and composites for meny ofthe world's premier supplies, we heve proven sustems and people in place o ensure what roll up to your
door is precsely what you asked for. Through our coast-to-coast network, we provide complete North American coverage backed by service and support from experienced sales reps
who'l roll up theirsieeves o help with everyfhing from maleril selection to tech support. And, beyond just delivering mateies,
we provide fullcirle slutions by properly disposing of your weste through our Environmentel Services group. Get more then a

distributor. Get 3 strategic partner who is committed to strengthening your competitive edge. Every day. ASHLAND DISTRIBUTION

FULL-CIRCLE DISTRIBUTION. FROM DELIVERY TO DISPOSAL. VISIT US AT WWW.ASHDIST.COM OR CALL 888-377-7877

We based a campaignon slice of life visuals
that depict some of the day-to-day frustrations
their customers deal with. Through headlines,
these instances are framed as analogous to the
distribution issues they face—issues Ashland
Distribution helps them avoid, resolve, and
handle. For instance, their supplier sending them
a product they didn't ask for and don’t need is
depicted by the empty pizza box filled with black
olives clearly picked off.

The ads were was so successful that Ashland
repurposed the campaign internally as a means
to focus and motivate employees.
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Delivering on the Promise.



